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Source: Company information

(1) Net Sales Veganz Group AG



–
POINT OF SALE 
DEVELOPMENT

INCREASING DISTRIBUTION CHANNELS IN 
ESTABLISHED GERMAN MARKET

INCREASING VISIBILITY AND DISPLAY 
PUSH AT POINT OF SALE

Source: Company information

https://www.google.com/imgres?imgurl=https%3A%2F%2Fupload.wikimedia.org%2Fwikipedia%2Fcommons%2Fthumb%2F8%2F8e%2FRossmann_Logo.svg%2F2560px-Rossmann_Logo.svg.png&imgrefurl=https%3A%2F%2Fde.wikipedia.org%2Fwiki%2FDatei%3ARossmann_Logo.svg&tbnid=pk7nu4QtcdK1CM&vet=12ahUKEwj95Zaqrv_3AhV58LsIHSM3A8sQMygAegUIARDKAQ..i&docid=gPGFjiUTz2_uAM&w=2560&h=368&q=rossmann%20logo&ved=2ahUKEwj95Zaqrv_3AhV58LsIHSM3A8sQMygAegUIARDKAQ
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NEW ESG REPORT EXPANDS ESG DATA TRANSPARENCY
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Source: Company information
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HIGHLIGHTS AND CHALLENGES IN ALL THREE ESG DIMENSIONS

Source: Company information
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INCREASING ESG EFFORTS AFTER DEVELOPING LONG-TERM ESG STRATEGY 

Source: Company information
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Sales(1)

in €m

EBITDA
in €m

Gross profit margin 
in %

Net loss
in €m

Source: Company information

(1) unconsolidated
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Source: Company information
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ASSETS
in €m

EQUITY & LIABILITIES
in €m

Source: Company information
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Source: Company information
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Source: Company information

(1) Net Sales Veganz Group AG



–
POINT OF SALE 
DEVELOPMENT

FURTHER DISTRIBUTION IN FOOD 
SERVICE AND NEW COOPERATIONS

MOMENTUM AND INCREASING 
VISIBILITY IN FOOD SERVICE

https://www.google.com/imgres?imgurl=https%3A%2F%2Fupload.wikimedia.org%2Fwikipedia%2Fcommons%2Fthumb%2F8%2F8e%2FRossmann_Logo.svg%2F2560px-Rossmann_Logo.svg.png&imgrefurl=https%3A%2F%2Fde.wikipedia.org%2Fwiki%2FDatei%3ARossmann_Logo.svg&tbnid=pk7nu4QtcdK1CM&vet=12ahUKEwj95Zaqrv_3AhV58LsIHSM3A8sQMygAegUIARDKAQ..i&docid=gPGFjiUTz2_uAM&w=2560&h=368&q=rossmann%20logo&ved=2ahUKEwj95Zaqrv_3AhV58LsIHSM3A8sQMygAegUIARDKAQ




–
Sales(1)

in €m

EBITDA
in €m

Gross profit margin 
in %

Net loss
in €m

Source: Company information

(1) unconsolidated
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* Reported at consolidated group level beginning with Q1 2022
Source: Company information
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Moritz Möller
CMO

• Joined Veganz in 04/2018

Key responsibilities:

• Marketing

• Product Management

Anja Bachmüller
COO

• Joined Veganz in 02/2017

Key responsibilities:

• Supply Chain Management

• Purchasing

• Production

• Quality Management

CLASSIC MANAGEMENT EXPERIENCE, START-UP KNOW-HOW PAIRED WITH IN-DEPTH MARKET KNOWLEDGE

Jan Bredack
Founder & CEO

• Founded Veganz in 02/2011

Key responsibilities:

• Sales and Distribution

• Retail

Alexandra Vázquez Bea
CFO

• Joined Veganz in 07/2021

Key responsibilities:

• Accounting & Controlling

• IT & Data Management

• HR

• Legal
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WE DRIVE INNOVATION IN THE VEGAN WORLD



–
INCREASE PROFITABILITY, INNOVATIVE STRENGTH AND PROTECTION OF IP
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–
INCREASING BRAND AWARENESS REFLECTS THE OVERALL INCREASE IN CONSUMER
FAMILIARITY WITH THE VEGANZ BRAND

•

•

Source: Civey, 11/2021
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SINCE START OF TRADING (10/11/2021)
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